“Creatmg the olfactory equivalent of
. ﬁ ht could not be an eas%f task. It’s not
ike

being handed a brief to formulate
ascent inspired by a rose garden.” O e
AMY VERNER on red-carpet faves

Elie Saab’s and Swarovski’s first
?  forays into fragrance PAGE 21 S e

SEPTEMBER 3, 2011

S/ new'

f the

fall

If this season’s
fashion has a
theme, it’s the
premise — and
promise—that
anything goes.
i Think clashing
Dpatterns and
retro mash-ups,
modern western
wear and polka
dots of every size.
Spring forward,
fall back? Hardly
Page 13

) high-heeled
loafers, the hottest
fashion books and
the ‘upscalification’

of the Canadian mall

I'll have what
she’s wearing

LOVE, CHLOE
EAU INTENSE

Eau de Parfum. 75 mL.
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